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We care for people with end of life

and long-term conditions:

 Cancer, Stroke, Brain Injury,i   

 Multiple Sclerosis, Dementia,i

 Huntington’s Disease,i

 Parkinson’s Disease andi  

 Motor Neurone Diseasei

For more information 

about Sue Ryder Care: 

visit: www.suerydercare.org

call: 0845 050 1953

email: info@suerydercare.org

Sue Ryder Care is a charity registered 

in England and Wales (1052076) 

and in Scotland (SC039578).

WE PROVIDE HEALTH AND SOCIAL CARE IN 

LOCAL COMMUNITIES
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Social care reform must be a priority

Sue Ryder Care welcomed the 

publication of the government’s 

green paper on social care and the 

subsequent release of the Personal 

Care at Home Bill. We held a series 

of events across England to ensure 

the views of our service users and 

their families were represented in our 

response. 

The creation of a National Care Service 

dedicated to ensuring equitable and 

improved services is a positive step. We 

are concerned about the bias towards 

older people in the paper though; many 

of those we care for and support are 

under the age of 65. Sue Ryder Care feels 

the paper did not focus on improving 

the quality of care services for those 

living with neurological conditions, nor 

does it address the current problems of 

unmet need and the constantly elevating 

eligibility criteria bar. 

Passage of the Personal Care at Home 

Bill must be followed in the next 

Parliament with radical reforms to 

bene t the many, not ust the few. We 

Sue Ryder Care pushes for implementation of  

end of life care strategy

Sue Ryder Care is campaigning to keep 

the momentum up for implementation 

of the 2008 End of Life Care Strategy. The 

Strategy is critical to the improvement 

of services for people nearing the end of 

their lives. The one year review published 

this summer highlighted problems with 

transparency in funding of end of life 

initiatives. t can be di cult to identify 

where money is allocated once it goes 

into PCT baselines and where the ‘end 

of life  ourney begins. Sue Ryder Care 

is dedicated to playing a role in helping 

the government achieve the aims of the 

strategy. 

are encouraged by the attention given 

to this area, but more radical reform 

need to be undertaken if the system is 

to be improved for all.

TAKE UP THE CHALLENGE AND SUPPORT SUE RYDER CARE

Exhilarating new route: Chiltern Challenge WalkSunday 6 June 2010
Walk 5 or 13 miles through the beautiful Chilterns and enjoy the spectacular surroundings and views whilst raising money for Sue Ryder Care – Nettlebed Hospice

We care for people with end of lifeand long-term conditions: Cancer, Stroke, Brain Injury,i    Multiple Sclerosis, Dementia,i Huntington’s Disease,i
 Parkinson’s Disease andi   Motor Neurone Diseasei

For more information about Sue Ryder Care: 
visit: www.suerydercare.orgcall: 0845 050 1953
email: info@suerydercare.org
Sue Ryder Care is a charity registered in England and Wales (1052076) and in Scotland (SC039578).

Register online: www.suerydercare.org/chilternchallengewalk
or for more details:
call: 01491 641070
email: liza.upton@suerydercare.org

Courtesy of Howard Dell, Chiltern Society

Bring along a picnic or stop o  at one of the pubs on the wayDogs welcome

WE PROVIDE HEALTH AND SOCIAL CARE
IN LOCAL COMMUNITIES

We care for people with end of life
and long-term conditions:
 Cancer, Stroke, Brain Injury,i
 Multiple Sclerosis, Dementia,i
 Huntington’s Disease,i
 Parkinson’s Disease andi
 Motor Neurone Diseasei 

For more information 
about Sue Ryder Care: 
visit: www.suerydercare.org
call: 0845 050 1953
email: info@suerydercare.org

Sue Ryder Care is a charity registered 
in England and Wales (1052076) 
and in Scotland (SC039578).

“It means  
making the  
most out of life”
Jane Thompson, 
45, living with 
multiple sclerosis

A gift in your will can make 
all the di erence
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Client: Abschliff GmbH (Berlin).

Job: 56-page German-language price 
catalogue for parquetry and woodcare 
products. Full colour, with product 
images throughout, including inhouse 
photography.
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Client: Venezuela Information Centre.

Job: Efl yer for emailing to members, 
advertising a fi lm showing. 



Design portfolio  #4

Jeffrey Searle
www.mulberrypromenade.org.uk

Client: Liberty.

Job: Booklet setting out Liberty’s 
arguments against ID cards. Designed 
to be a convenient size for people to 
take away and keep.

Additional work for Liberty included a 
range of T-shirts.ID

CARDS
FICTION 
AND FACT

“Those who would give up essential liberty 
to purchase a little temporary safety, 

deserve neither liberty nor safety.”

— Benjamin Franklin
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T
akin

g
 action

!

You could take sm
all actions today that could 

secure the rights of w
om

en tom
orrow

. 

1
S

peak up about being pro-choice am
ongst 

friends and fam
ily

2
W

rite to your M
P

 asking them
 to support the 

liberalisation of B
ritish abortion legislation 

and to oppose restrictions (or em
ail them

 at 

w
w

w
.theyw

orkforyou.com
)   

3
A

dd your m
essage of support and photo to 

build pressure for change at 

w
w

w
.prochoicem

ajority.org.uk

4
S

ign up for A
ction A

lerts at 

w
w

w
.abortionrights.org.uk

5 Join A
bortion R

ights as a m
em

ber —
 the 

U
K

’s national pro choice cam
paign at 

w
w

w
.abortionrights.org.uk

T
o

 ta
k

e it fu
rth

er:

w
w

w
.abortionrights.org.uk

w
w

w
.offi ceronline.co.uk/w

om
en

A 2005 London School of 

Economics study showed 

reproductive and abortion rights 

have transformed women’s lives 

— advancing women’s education 

and employment prospects, 

incomes and opportunities to 

a greater degree than even 

equalities and equal pay 

legislation.

T
h

in
k you

 m
ig

h
t 

b
e p

reg
n

an
t? 

Think you m
ight be pregnant? For free advice 

and services contact your G
P, local fam

ily 

planning clinic or visit w
w

w
.fpa.org.uk.

N
ote: Life and C

are are organisations w
ho are totally 

opposed to all abortions and so m
ay not provide 

im
partial advice.

Real choice means:

• never being forced to have a baby against your will

• having proper sex and relationship education at 

school
• access to contraception, and emergency 

contraception

• being able to stay in education if you get pregnant

• mums and dads being able to take time off work 

equally to spend with their kids

• access to childcare services, and adequate 

benefi ts
• full access to abortion — as early as possible and 

as late as necessary

T
akin

g
 action

!

— Margaret Sanger

“No woman can 

call herself free who does 

not own and control 

her own body”
Local contact details:

“No woman can call herself free who does not own and control her own body”
— Margaret Sanger

abortion should be…

…a woman’s 
choice

as early as possible as late as necessary

Client: NUS Women’s Campaign.

Job: Poster and DL leafl et to portray 
a positive image for the union’s 
pro-choice stance.
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NATIONAL DEMOfor men and friends  

to end violence  
against women!1 March, Manchester

These Hands Won’t Hurt Women!
Stop Violence Against WomenDemo Details: Men and friends 

Congregate 6pm, Sackville Street, ManchesterMixed Rally 7.30, University of Manchester Students’ 
Union (Sackville Street)
Banner Making: All day, University of Manchester Students’ Union (Sackville Street)

Why?
Because we can’t stop violence against women without us men! As men we can make a powerful statement that we are part of the solution, and that our hands will NEVER hurt women...

Because our mothers, daughters, sisters, wives, women friends and grannies deserve to live without the fear or reality of abuse, rape and violence!
For more information go to:  www.officeronline.co.uk/women

NATIONAL 

WOMEN ONLY 

DEMO
1 March, 

Manchester

Reclaim the Night!

Stop Violence Against Women

Demo Details: 

Women (including trans women)  

Congregate 6pm,  

Sackville Street, Manchester

Mixed Rally 7.30,  

University of Manchester Students’ Union (Sackville 

Street)

Banner Making:  

All day, University of Manchester Students’ 

Union (Sackville Street)

Why? 
Because 1 in 4 women experience domestic 

violence, less than 6% of all reported 

rapes end in a conviction, 1 in 4 women 

experience rape or attempted rape, most 

women are attacked by men they know…

Because we have the right to live our lives 

without the fear or reality of abuse, rape and 

violence!

For more information go to:  

www.officeronline.co.uk/women 

Client: NUS Women’s Campaign.

Job: 2-sided A6 fl yer to advertise a 
demonstration. It needed to make clear 
that two demos were taking place on 
the same day. (The ink that appears 
grey here was actually silver.)
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The Palestine Solidarity Campaign

Campaigning to build a mass anti apartheid movement for Palestine

Client: Palestine Solidarity Campaign.

Job: Glossy prospectus to outline 
the PSC’s activities and encourage 
membership. Included a folded-over 
back cover to allow insertion of the 
latest factsheets, etc.
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Client: One Society, Many Cultures.

Job: Logotype with colour variations for 
a new pro-multiculturalism campaign 
involving the union UNISON.

Follow-up jobs included printed 
materials, a roller-banner to use on 
stalls and graphics for their website.

opposing racism
defending multiculturalism

celebrating diversity

www.naar.org.uk
www.unison.org.uk
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Logotype size
To ensure the logotype has the maximum impact and remains legible, it should 

not be reproduced below a minimum size.
The minimum size is 40mm wide. It should be measured horizontally from end 

to end as shown here.

The logotype at its minimum size of 40mm wide.

Client: West Midlands Hazards Trust.

Job: Logotype and corporate identity, 
for the Trust and for its specifi c 
campaign on asbestos. The design 
had to be easy to follow, as most of its 
clients were senior citizens. Included 
identity guidelines and introductory 
materials.
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Client: National Union of Students.

Job: Tabloid newspaper to promote 
their organising conference.
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Client: Campaign for Nuclear 
Disarmament.

Job: Well, not a job exactly. These are 
two submissions to CND’s competition 
for a Seasons Greetings card design 
for 2008. The design on the left was the 
competition winner.
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Client: NUS Black Students’ Campaign.

Job: Handbook to help the orientation 
of black students in higher and further 
education. The handbook has been 
nominated for a British Diversity 
Award.
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Client: Campaign for Nuclear 
Disarmament.
Job: Postcard to promote a demo in 
Strasbourg. The client was looking for a 
bright, loud design.
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Dear .....................................................................  MPI am concerned that anti-abortionists aim to use the Human Fertilisation and Embryology Bill to 

lower the 24-week abortion time limit.Less than 2% of abortions take place after 20 weeks. They are needed by women facing 

difficult, unforeseeable and always individual circumstances, most commonly women using 

contraception or nearing the menopause whose pregnancy was diagnosed late, or women with 

a previously wanted pregnancy who face life crises such as domestic violence. No-one involved 

takes the decision lightly. Any lowering of the time limit would be devastating for this small number of women and 

would embolden anti-abortionists to seek further restrictions.
Contrary to anti-abortion claims, foetal viability has not significantly improved below 24 

weeks. The British Medical Association, Royal College of Obstetricians and Gynaecologists, Royal 

College of Nursing and Department of Health all see no evidence to lower the time limit. Such a 

move is widely opposed, including by MPs from all three main parities, trade unions, women’s 

and student organisations. Women must be entitled to make the most fundamental decisions over their own bodies. 

Please vote against any attack on women’s crucial abortion rights. 
Please let me know your view.

Signed 

DateName .....................................................................................................................................................

Address .................................................................................................................................................

.................................................................................................... Postcode...........................................

.................................................MPHouse of CommonsLondon 
SW1A 0AA

Please defend the 24-week 

abortion time limit

The national pro-choice campaign

women need your vote

www.abortionrights.org.uk

Client: Abortion Rights.

Job: A campaigning postcard for 
members to circulate to MPs.


